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The Evolution of Christmas Decorations
Wrilten l)) KRATY GORDON

Christmas has changed a lot over time. Evolving from a religious holiday to something 88% of British citizens celebrate, so
many aspects ol the |I()|I(|(l\ have evolved, most notably ((m(l visually) the decorations.

During the Tudor era, traditional christmas dinner was introduced. Turkey, just like today, was used and ‘mince pies’were made
using thirteen ingredients to represent Jesus and the twelve disciples. Another tradition that influenced our Christmas food
was llu vule log, 1|( corated with aribbon and burned; the ashes were used as Kindling for nextyear. Of course, presently, the

vule Inu is a chocolate cake and definitely not burned.

The decoration we think of first
came o Britain during the reign of
Queen Victoria; the Christmas tree
aswe know it was hrought over by
German Prince Albert and
popularised whena photo of the
roval family \\ns publishedina
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newspaper. Trees were decorated
with ribbons, candles (very
flammable) and food.

In the 1920's, Christmas
decorations became more similar
o what we know now, with some
[orgotten traditions. Colourful
crepe paper, usually green and red,
was used as decorations al parties.
Itwas sometimes used to cover
boxes to imitate a tree, a technique
commonly used in shop windows.
Just like now, tinsel and candles
were used Lo decorate parties, bul
POM-POMS were a more
widespread sight, and the tinsel
was made of a much more
flammable material. \s radios
became more accessible, family
became central to the holiday and
so collectible snow baby figurines
became extremely popular but

et

stopped their original production

just as quickly.

Moving into the time of World War
Two, Christmas decorations
became more pulled back as people
were [orced to be more resourceful.
Due to restrictions on goods, few
decorations could be bought in
shops, so items like hand made
paper chains, usually crafted by
schoolchildren, hecame standard.
Other makeshift substitutions
included using epsom salt to create
afrosty effect onivy, mistletoe and

holly.

Decades later in the 60's, Christmas
looked completely different than it
didin the war time. Handeralted
embellishments were replaced by
[uturistic-looking white and silver
artilicial trees, mIllu 'need by the
space age, with store bought
decorations and almost excessive
tinscl. New show 'Blue Peter’
continued the tradition, however, of
homemade decorations by
teaching the methods to a new
generation of children.

In the present day, decorations have a more cohesive look, involving colour schemes and more factory made and aceessible

decorations than not. There's a strong debate that often oce lnsamuml the holidavs between I\\unmulmnl people: the
previously mentioned, put-together |n(||\|(|||.||s.nu| those who believe Christmas decorations should return to tradition. This
debateis only driven by the involvement of social media, creating new trends at a rapid rate in decorating for the holidays.
Some people may cone lude that Christmas decorations have only just transformed, but evidently they are a constantly ¢ \(i|\|ll“'

part of this time ol vear.
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“I can hear sirens, sirens
He hit me and it felt like a kiss
an hear violins, violins

Give me all of that ultraviolence”
LANADEL REY Ultraviolence 2014

\rguably, the use of the half-rhyme ‘sirens” and violing
create a sense of confusion and blurring of beauty and
|).un this is compounded in the song through Del
Rey's pronunciation of the words, \\Iu e sln makes
them extreme Iy phonetically similar highlighting her
mental confusion and romanticisation of violence.
This inability to distinguish between love and abuse is
atheme prevalent throughout Lana's carly
discography, leading to some controversy “and
accusations ol ;_‘Idmm ising domestic abuse.

Photography by NEIL KRUG

\ccording to aninterview with BBC Radio 1, "Mariner’s Apartment Complextells the story of a conversation between her
and an ex-bovlriend, who apparently told her that he thought they were together due to their simil: wityinmental state,
hecause ‘they were both really messed up.” For Lana, this was one of ‘the saddest thing she's ever he ard” hecause of her

partner’s ¢ ()I]ll)l( e misunde ml.uulm;_‘nl her onaspiritual level: in response, Mariner’s Apartment Complex™is an ode to

the power of knowing voursell, and how this fortitude can allow vou to be a pillar for others to lean on.



“l ain't no candle in the wind
I'm the board,

the lightning,

the thunder.”

LANA DEL REY Mariners Apartment (Iumpl('\ 2019

Through the imagery of light, Del Rey highlights that, unlike a candle in the wind, her spiritis strong enough to withstand
challenging times, and perhaps able to act as a guide for her partner through his own struggles with his mental health. The
juxtaposition between a‘candle in the wind and hg,hlmn;, and ‘thunder .|Isnu iterates not only her strength in herself, shown by
the ‘thunder” but also her recognition of her own worth and individuality as a bolt of |l;,|\llllll;_' This sense of strength within
hersell, completelyindependent uI her partner, is reallirmed and built upon throughout the repetition of the line T'm your man,
subverting conventional gender stereotypes and perhaps speaking directly to her bovfriend mentioned in the interview,
completely alienating hersell from his misconception of her,

Manipulation of language in “Love Song’
Whilst the title leads the listener to expect a romantic ballad, and initially perhaps the Iyries seem to support this, upon closer
inspection it can be argued that ‘Love Song’is a product of wishful thinking, perhaps revealing less of a romance and more the
delusion of the poetic voice, and their wishful projection onto their partner

‘I helieve that you see me for who Tam
So spill my clothes on the floor of your new car’

Through the repeated aflirmation T helieve’, the sense of romance that the song superficially paintsis tainted slightly through the

indication that the sense of connection is not reality and instead only imagined or ‘helieved” by the speaker. Furthermore, the
almoslt logical correlation between this belieland her choice to “spill her elothes” ereates an almost transactional sense of using
intimacy, based not onreality hut a one-sided perception of their relationship.



THE CUBE,
POULTON

THURSDAY 28TH NOVEMBER

Six amazing bands performed at the Cube Bar in Poulton-le-Fylde
with our uppvl'si\lh band PANEL3 closing the night (|ni<~l|n'm|)
Photography by JOE POLLITT using CANON EOS 1000D

B6 MUSIC TAKEOVER
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Demystilying
Christmas at
Costa

This festive season, the Sixth Sense team had the ultimate
Christmas treat — we sampled every new seasonal drink at Costa
Coffee! Whether you’re craving a cozy classic latte or curious about
trying a new, quirky hot chocolate, there’s a drink for you!

Written by BELLA BEATTON
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Ifyou're a fan of chocolate orange, this drink isa MUST-try. It tastes exactly like Terry's chocolate orange ina warm,
festive cup. One team member gushed, “Ireally like tha!” while another admitte o, “Idon't usually ||k( chocolate
orange but that was really good!” The cute m'.mnvsplmklvs.ul(lIollu festivity, though I'm sure the drink could get
ove l\\ll( dIming il vou're not a chocolate fanatic, If we were to crown a drink as the winne r, this would be it — the \\|m|(‘
team was fighting over who got to finish it!

erry’'s Chocolate Orange Hot Chocolate
T 8

Nutcracker Hot Chocolate Yok ok

The Nuteracker Hot Chocolate is a hot chocolate with hazelnut hints. Itis exactly like the Autumn Maple Hazel Hot
Chocolate - it was great to see we get to have our heloved drink for a few months longer and still have that Christmas
feel. On top of that, there was an array of cute red and green sprinkles to add to the festivity of the nutty drink!

KWW

Festive Spicc Latte

While the Festive Spice Latte is alovely coffee, itonly has a faint hint of cinnamon. It tasted like a regular latte. It's a
perfectcoffee for channeling vour inner Lorelai Gilmore, butifvou're alter Christmas magic then this one might
disappoint you.

Gingerbread Latte 1. 0.0, SARA¢

The Gingerbread Latte brings a subtle festivity to vour coffee hreak. While it doesn’t pack a slmug_,;_,m;_,t rbread
punch, its creamy and sweet flavours makeitac omfor ting choice. One taster commented, “Yeah,” which justabout
sums up its casy goingappeal. 1f you're justa chill guy and nota fan of overly sweet drinks but still want that holiday
feel, this could be a great pick! I had justenough ol a colfee flavour to make it feel like you're sippingona
collee-flavoured gingerbread man. And, if you aren’t too keen on colfee you can buy a hot chocolate with the
gingerbread syrup!

Black Forest Hot Chocolate 100, 0% 0%

We dido’treally know what to expectwith a*Black Forest” Hot Chocolate but we were in fora treat. This hot
chocolate is pe rlect for those of youwho enjoy cherry-flavoured drinks, like Doctor Pepper. Remember to stiv it first
(o fully mix the cherry flavour init hecause we didn’ tat firstand the difference in taste is huge!

\lter navigating our way through Costa’s festive menu, we can confide ||l|\ say that there’s something for eve ryone
this winter. So why not embrace the festive vibes and discover a new ||()||(|‘|\ favourite! Trea voursell (vou deserve
italter surviving mocks)!



Christmas adverts 2024
Wrilten by ELEANOR MAGUIRE

ve heard that some people wail

in anticipation of the annual

Christmas advert, but me?
Nol so much. It's not that I dislike
them or go out of my wav to avoid
walching them, but re .|||\ isitworth all
the Iuss‘\\llll advertisers estimated (o
have spent around £10.5 billion on
advertising this festive season, it is
clear that these big companies view
Christmas as a major commercial
opportunity. Amongsl the neon signs
and enticing discountsitis hard to find
any trace of the traditional English
Christmas, but perhaps the morals
behind these adverts (evenif they are a
little selfish) is the closest thing we
have left to discovering the true spirit
of Christmas.
selow Thave analysed some of this
vear's mosl pupul.u Christmas adverts
with the hope of settling on a favourite
and hopefully to encourage vou to do
so aswell. Tshould |)|()|).||)|\ add a
disclaimer that any adverts T haven’t
included are pun-l_\ aresult of my
naively l'zlllu‘rllmnnn_\ hias.
Catering for families and those with a
cheeky sense of humour, Sainshurys
and Aldi have settled on animation for
their Christmas adverts this year; the
BIG who visits Sainshurys food
producers and a cunning carrot who
makes a rather rude entrance on a
heist. Now Fdon't recall seeing
Snozzeumbers in Sainshurys and even
il they were there 'm not sure I'd buy

them, but I did appreciate their tagline:

"Want to go big this Christmas?”

JOHN LEWIS 2024 Christmas \dvertisement

\fter all, the BEG was the star of the show. As for the Aldi advert, although it has
received some eriticism for its rude remarks, Fadmired its branching out to hoth
children and adults. Christmas is about inclusion and spending time with family

right? Well M&S haven't quite gone down that route with Dawn French presenting

the reality of Christmas; we're all alittle bit selfish at some point. But pork pies at
Christmas? I's a new one to me and 'm all for it!

Undoubtedly the John Lewis Christmas advert carries the greatest expectation
every vear which I am surcisa he ‘avy burden for whoever \\HI'\S()II it. The
heart-wrenching story of the mother daughter sister (Lam still confused)
definitely represents the struggle to pure |IdS( presents for loved ones at
Christmas. Nol to mention llu \arnia-esque wardrobe which F'm sure we'd all like
to add to our Christmas list, though if that's too hard then mayhe just some
chocolate coins instead? They are the hero of Christmas after all.

To add an extra level of sn|<.|'w|1§(-||||n the festive scason, the Waitrose advert has
gone bold and left the nation on a clilthanger regarding the disappearance of one
nl its desserts. Asvetitis unclear when the se quelto llus mystery will e released,
but fear not because whilst vou shiver in suspense, gripping the edge of your seal,
vou can indulge in some singing oven gloves courtesy of \Imnsuns Talk about
Im\m;,.~ More reasons to shop”at this supermarket, | will ce rtainly be poppingin il
I'm going to be greeted by an aisle of dancing oven gloves. However, the v are nol
the nnl\ supermarket who have been h"llllll" for the nation’s attention, as Tesco
have been putting up a pretty good h,«_,hl \\|l|| their three-minute long advert.

ALDI 2024 Christmas Avertisement

\s a forewarning to all food-lovers out there, a substantial

amount of gingerbread features in this advert. On reflection,

I think 1should probably have focused on the topies of
loneliness, griel and hardship addressed by Tesco and the
consequent importance of family which links back to our
original discussion about the power of Christmas adverts to
maintain the traditional spirit of Christmas. Yet, the
gingerbread does look tasty.

\aturally there are many companies whose adverts I'simply
haven'tincluded for lack of space and my attention span,
but hopefully I've given you a taste of the (|u|||\§(|m|
nuances of ||II§\( arsC lluslnm%‘ul\( rls. Now il sup lu\uu
to decide which one vou like best, Either way I hope yvou
have alovely C hristmas and make sure 1o indule ge in those
pork pie s and chocolate coins!
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